CEFOR

Sjgassurandgrernes Centralforening
The Central Union of Marine Underwriters

CEFOR Marine Insurance

Helle Hammer, Managing director, CEFOR

IUMI Spring Meeting
Oslo, 10 March 2008

o
=




THE CHANGING PIGTURE OF RISK
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Marine Lines:

e ocean hull & machinery
(H&M)

e protection and indemnity
(P&I)

e coastal H&M
e transport / cargo

o freight, defence &
demurrage (FD&D)

e war risk
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The CEFOR Marine Insurance Market_

Gross written premiums US$ 1,530.1 m
(direct insurance 2006, excluding energy)

36,3%

59,9%

/ M Hull / 916.9 m

mCargo/ 58.1 m

B P&I / 555.1m
3,8%
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Number of vessels per vessel type

Inner ring: 2001-2005
Outer ring: 2006

O Bulk

@ Car/RoRo
O Cargo

O Chem./Prod.
@ Container
O LNG/LPG
lOBO

O Other

l Passenger
B Suppl./Off.
O Tank

Total number of vessels
2001-2005: 41,527
2006: 10,804
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CEFOR Nordic Marine Hull Premium
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THE CHANGING PICTURE OF RISK

International Group P&I Premiums
(USD m)
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CEFOR Mission Statement:

CEFOR shall secure the interest of
our Nordic members by promoting

¢

qguality marine insurance

4 Core Activities:

- Product Development & Clauses

- Statistics & Analysis

- Industry Policy & Framework Conditions
- Education
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THE CHANGING PIGTURE OF RISK

1. Product Development

& Clauses

The Norwegian Marine
Insurance Plan
- Agreed document

— Coordinated and
Comprehensive

— All Risk Principle

Part 1: Common rules
Part 2: Hull Insurance

Part 3: Total Loss, War
Risk, Loss of Hire

Part 4: Fishing Vessels &
Small Freighters,
Offshore Structures,
Builders Risks

Cargo Clauses

The Norwegian
Marine Insurance
Plan of 1996

Version 2007

English and Norwegian Text
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2. Statistics & Analysis

: ";a;""- e Nordic Marine Insurance Statistics

— database for H&M insurance

— claims and premiums coupled with ship
specific data from LR/Fairplay

— data from 1985 to 2007

- 122,000 vessel years

- 37,000 claims

- 25% of world fleet (by numbers)
- 50% of world fleet (by tonnage)
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The Claims Picture - Frequency 95 - ‘05

Number of claims/1000 vessels
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Claims cost/1000 vessels
(USDm)
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The Claims Picture - Cost ‘95 - ‘05
Claims cost by claim type per 1000 vessels (USD)
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A slightly worrying development...

Average claim amount
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3. Industry Policy & o
Framework Conditions

e International vs. EU/
regional/domestic
regulations

e General policies vs.
targeted approach

e Use of networks

Sj6fartsverket
o Safety focus

IG

International Group of P&I Clubs

MARITIMTFroORUM
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4. Education

2007: New Master
Programme in Marine
Insurance and Risk
Management

Currently investigating
new programmes at
basic and intermediate
levels
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£89% UNIVERSITY
#¥,; oFosLo

AN

Copenhagen
Business School
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Maritime Solutions/YoungShip Working
Environment Survey 2007

YoungShip Working Environment Survey 2007

The purpose of this questionnaire is to identify the backaground,
interests, motivation and job satisfaction of young people working
in the mantime industry.

We believe that the survey would offer YoungShip members a
valuable benchmark of current practices in the industry.

Your answer will be ancnymous

{QuestBack withholds your identity)

PERSONAL INFORMATION

1) Age

-Selectanswer-

2) Sex

OFemale O Male

3) Marital status

single O Married O Cohabitant

4) Where do you currently work?

O oslo
) Bergen

5) Years of total work experience

- Select answer- v

6) Years of work experience in the maritime industry

- Select answer- v
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Why maritime industry?

Exciting business —

play a role

The opportunity presented itself

Good career opportunities NG | ° O a7 MeLS RS
| | incidental opportunities
.|

Salary is not a key
reason for selecting
the industry

|
i Travel opportunities

Position of the industry in Norway

“a mentions family traditions

Good salaries & benefits | GG _— as a reason for choosing

to work in the maritime

Family ties & traditions q industry
1 Job status is not a major
I

Job status/prestige determinant for entering the
i maritime industry

Other 1

Job security F

0 % 10 % 20 % 30 % 40 % 50 % 60 % 70 %
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Industry and Company Specific Challenges o,

Top Five Future Industry Specific Challenges

Business Development &

- - Innovation
- i Weaker Growth in World /

- = Economy X Recruitment & Retention

sed Regulations
d Focus on —
)nmental Issues

—
Flagging Out of

_ Top Five Future Company Specific Challenges
Norwegian Fleet

Higher customer
Business Development & demands
Innovation

Increased competition

Growth & Maintain Profit Recruitment & Retention
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What are the most important factors for
job motivation?

Challenging tasks g
Personal development
Pleasant working environment >— T

Good base salary

Influence in decision making
International exposure

Benefits

Flexible working hours

Opportunities to travel

Working in a multi-cultural environment
Work location

Additional paid vacation

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100 %

op 5 list for job
satisfaction



Overall job satisfaction is high, and guess
who’s on top...?
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Job Satisfaction vs. Employer Groups

Ship Insurance
Ship Financing

Consulting

Ship Management

Other

Average

Shipbroking

Shipowner

Maritime Law

0% 10% 20% 30% 40% 50% 60% 70% 0% 90%

m Unsatisfied or Indifferent @ Satisfied

Industry average for

Unsatisfied or Indifferent Industry average for
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